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Introduction & Objectives 

  
The Royal National Mòd is the biggest Gaelic cultural festival 
staged in Scotland. 
 
In 2018, the event was held in Dunoon between 12th and 20th 
October. The schedule of events included some 180 competitions 
staged in 7 venues across the town covering a range of activities, 
including dancing, music, sport, literature and drama. 
 
STR and The Glamis Consultancy were commissioned to 
undertake an evaluation of the Royal National Mòd by An 
Comunn Gàidhealach. 
 
The key objectives of the study were to evaluate the economic 
impact of the Mòd, calculate funders’ Return on Investment (RoI) 
and to evaluate the profile and attitudes towards the event of 
attendees. 
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Methodology & Sample 

Date No. of 
Interviews 

Mon 15th Oct 42 

Tues 16th Oct 36 

Wed 17th Oct 38 

Thu 18th Oct 40 

Fri 19th Oct 46 

Total 202 

The research was undertaken via face-to-face 
interviews – conducted by professional interviewers – 
among attendees during the event. In addition, desk 
research was undertaken to inform the economic 
impact evaluation. 

 
In total, 202 Mòd attendees participated in the 
research. The sample was comprised of a good spread 
of respondents, including spectators and competitors, 
who attended different events and competitions 
during the period of the Mòd. 
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Research Findings 
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Profile of Mòd Attendees & Competitors 
• Attendees to the Mòd were commonly from within a few 

hours of Dunoon with 51% and 16% from Argyll & Bute 
and Dunoon, respectively.  

 

• 50% were staying visitors (3.4 nights on average) and 50% 
were “day” visitors (1.4 days on average) 

 

• In addition to being a typically local audience, attendees 
commonly visited with children (47%). 

16-24, 
5% 25-34, 

7% 

35-44, 
31% 

45-54, 
14% 

55-64, 
29% 

65-74, 
12% 

75+, 
1% 

Adults 
with 

children 

98% 
Scotland 

51% 
A&B 44% 56% 

47% 
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Accommodation of Overnight Attendees 

• The most common form of accommodation, as in previous years, was hotel, 
used by over a third of overnight visitors. 

 

• There was an increase in the use of rented properties and local B&Bs and guest 
houses compared to 2012, likely influenced by the growth of Airbnb. 

 

• 17% of accommodation spend was in Inverclyde and 1% elsewhere. 

36% 
Hotel 

32% 
Rented apartment 

/house/caravan 
(including Airbnb) 

22% 
Guest House / B&B 

9% 
Staying with friends 

/relatives 

5% 
Tent  

/motorhome 

3% 
Hostel 



© 2019 STR. All Rights Reserved.  

Engagement with the Mòd 

• There was evidence of high engagement with individual 
events within the Mòd and the overall event itself 
 

• The average number of events attended was around 4 
events, and a sizeable majority of visitors were repeat 
visitors to the event (68%). 

*Average for those who attended that type of event 
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Ratings of Dunoon as a Host 
• Thirteen specific aspects associated with 

attending the Mòd in Dunoon were gauged 
among respondents. 

 

• The highest incidences of expectations being 
exceeded were recorded for the overall 
atmosphere of the Mòd, Dunoon as the host 
destination and overnight accommodation: for 
each of these elements over 20% of respondents 
stated that their expectations had been 
exceeded. 

 

• There were reasonable levels of satisfaction with 
the host destination of Dunoon, although poorer 
perceptions of the town were recorded 
compared to 2012 – when the event was last 
held in Dunoon. 

% who rated aspect above expectations 
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Overall Ratings 

• Overall levels of satisfaction with the 
Mòd were high, and 78% of visitors were 
likely to return in 2019. 
 

• An average likelihood to recommend 
score of 8.71 (out of 10) was achieved. 
 

• The likelihood to recommend was higher 
still for those who had competed in the 
Mòd at 9.31 (out of 10). 

5 - Very 
likely 

1 - Not at 
all likely 

10 - Very 
likely 

1 - not at 
all likely 

Likelihood to return to Royal 
National Mòd in Glasgow in 
2019 

Likelihood to recommend the 
Royal National Mod to 
friends/relatives 

Average: 4.17/5 Average: 8.71/10 
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Economic Impact Findings 
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Attendance Figures 

• The total number of attendees, derived 
from organiser figures, was agreed to be 
7,456.  

• This includes an estimated 1,393 young 
people (also derived from organiser 
attendance figures) who participated in the 
junior events. 
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Direct Expenditure 

• Overall, the Mòd generated around £1.51m 
of total direct expenditure in Dunoon 
during the event.  

• Around £1.31m of additional direct 
expenditure can also be attributed to the 
event itself. 
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Additional Expenditure 

• Including pre and post stays and organiser 
spend, the Mòd generated around £1.51m 
additional expenditure in Dunoon overall. 
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Multiplier Analysis 

• After application of appropriate multipliers, 
it is estimated that the Mòd created 
around £2m of direct and indirect 
expenditure throughout the local economy. 
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Employment Impact 

• The Mòd supported around 17 FTE jobs 
through total direct expenditure during the 
event.  

• And, in turn, supported up to 29 FTE jobs 
elsewhere in the economy as a result of 
direct and indirect expenditure. 
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Return on Investment 

• The main funders of the event – Argyll & 
Bute Council and Bòrd na Gàidhlig – 
achieved Returns on Investment (RoI) of 
13:1 and 18:1, respectively. 
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Conclusions 
 

• The Mòd was, once again, a highly popular event 

• With a high level of repeat visits 

• It creates a significant economic impact for the host community 

• Which is mainly additional at that time of year 

• However, there is slightly less satisfaction with Dunoon than in 
previous years 

• There is a high likelihood of return visits to the Mòd in Glasgow in 
2019 
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mòran taing 
 
 Dr Colin Smith, Glamis Consultancy 

colin@theglamisconsultancy.com 
 

www.glamisconsultancy.com 

mailto:colin@theglamisconsultancy.com
http://www.glamisconsultancy.com/
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